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ECO-DESIGN IMPROVING THE 
ENVIRONMENTAL PERFORMANCE OF OUR PRODUCTS

We offer companies solutions that go beyond the 
restrictions imposed by environmental legislation.

RAW MATERIALS
We limit the weight and number of 
materials used when producing 
our solutions.

PRODUCTION AND 
REMANUFACTURING
We work on reducing energy 
consumption during the 
manufacturing phase and  
manage the resulting waste.  
Our products are designed to 
facilitate remanufacturing  
and to limit consumption of  
raw materials.

DISTRIBUTION
We promote the use of low-
polluting modes of transport 
and reduce the volume of our 
packaging. 

USE
Limiting the energy consumption 
of our products is one of our 
priorities and we offer a remote 
support service whenever possible.

END-OF-LIFE
We develop our products while 
ensuring a 74% recyclability rate.

Neopost is committed to an eco-design strategy. This 
approach is mutually beneficial as it offers our customers 
equipment whose environmental impact is reduced  
during its use.

We take the environmental impact of our products and 
services into account, throughout the entire lifecycle 
and in relation to various environmental aspects, while 
maintaining functionality. 

 ECO-DESIGN IS A 
MUTUALLY BENEFICIAL 
APPROACH. ITS AIM IS TO 
OFFER OUR CUSTOMERS 
EQUIPMENT WHICH WILL 
ALLOW THEM TO REDUCE  
THE ENVIRONMENTAL 
IMPACT OF THEIR OWN 
BUSINESS.   
Guillaume Moenne-Loccoz,
Neopost sustainable development specialist

Reducing environmental impact throughout  
the entire lifecycle

We monitor and reduce the environmental 
footprint of our products at each stage

Efficient eco-designed mailing solutions 

DS-35: the folder 
inserter respecting 
the environment

IS-480: the first  
eco-designed  
franking machine

A solution which has been  
eco-designed for companies:

• � A recyclability rate of  
over 80%

• � An energy consumption  
rate 7 times lower than the  
previous version

• � Highly optimized packaging/
product volume ratio (1.64)

Environmental performance 
has been greatly improved 
as compared to the former 
generation:

• �10% less raw materials used 
in manufacturing

• �The machine is 40% lighter

• �Optimized packaging/
product volume ratio (2.7)

• �4kg less in CO2 emissions  
per year and per machine

• �Energy consumption 
reduced by 50% 
and Energy Star 
certification

Remanufacturing is an important component of our 
eco-design policy. It means that we can balance out 
the intensive use of materials, and limit energy costs 
and carbon footprint during the production phase, while 
avoiding the generation of second products. 

We produce materials out of products collected in the 
field that are identical to new ones in terms of function, 
quality and aesthetics, and which offer the same 
warranty.

REMANUFACTURING AND CONTRIBUTING  
TO THE CIRCULAR ECONOMY

THE ENVIRONMENTAL 
IMPACT  OF A 
REMANUFACTURED 
PRODUCT IS  
REDUCED BY 

40%

Collection of 
materials in the field

Functional tests  
and packaging

Reception at 
remanufacturing 

site

Quality control

Dismantling

Inspection and cleaning

Re-assembly 
with new or 

remanufactured 
parts

lifecycle

* According to research carried out on remanufacturing a U-40



Neopost has been improving the sustainability of its 
activities since 2004 and has put voluntary actions into 
place to promote sustainable development. 

Our commitment to the environment is illustrated as much 
through the development of our products and solutions as 
within our processes and organizations. 

DEVELOPMENT RESPECTING  
THE ENVIRONMENT

Modifications in 
transporting 
products means 
greenhouse 
emissions have 
been reduced by 

65%

Eco-Responsibility is a strong added value for our company. 
It is shared by each and every one of us and is illustrated by 
concrete actions. 

• �Our approach is led by a 
“sustainable development“ 
committee and each  
department implements  
actions around this theme

• �All our sites have IS0-14001  
and OHSAS-18001 certification

• �We collect used paper in-house 
(in 2011, 150 tons were 
collected and recycled)

• �We evaluate carbon footprint 
in all Neopost subsidiaries 
worldwide in the aim of 
continuous improvement

• �We have partnerships both  
in the domain of research and  
in industry to work on product 
and service eco-design issues

• �Our customers are offered a 
cartridge collection and recycling 
solution (in 2011, 9 tons were 
collected and recycled)

INITIATIVES FOR SUSTAINABLE 
DEVELOPMENT 

The Neopost Eco-Label was launched to communicate 
with our customers on the environmental performance of 
our products at each stage of the lifecycle.

The most environmentally friendly criteria have been 
chosen on the basis of these 4 main strategies:

  �Manufacturing:  
managing raw materials 

  �Transport:  
optimizing packaging 
design

  �Use: limiting energy 
consumption

  �End-of-Life:  
promoting recycling and 
remanufacturing

ECO-LABEL Designing the  
most ecological solutions

Our products  
have a  
Recyclability  
rate of over

74%

STRONG 
COMMITMENT
TO THE 
environment

* By choosing sea shipping over air transport

To learn more about Neopost and discover our entire range of products, 
visit us today at www.neopost.com

  �The Eco-label communicates  
tangible results

  �Eco-Design reduces the environmental 
impact of our products

  �Remanufacturing contributes to the circular 
economy

  �Responsible initiatives at each level  
of the company

* �DS franking and insertion solutions


